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The Christmas tree sales season has
passed and after some well-deserved
rest, growers and retailers will have a
chance to reflect on their businesses.
What were the largest challenges? What
sold well and what didn’t? Did you have
many first-time customers? How can | use

social media to create more demand?

A good rule of thumb to those tending to their social media
pages is the 4:1:1 rule. The 4:1:1 rule applies to the ratio of
different types of posts on your social media pages. The
benefits of following this rule include better views and
engagement. Consumers believe you are building a
relationship with them, which gains their trust and loyalty.
Loyal customers are more likely to be repeat customers.

What does the 4:1:1
rule mean?

* 4:1:1: Four out of every six posts should be entertaining
or educational

* 4:1:1: One of out every six should be a ‘soft sell’

* 4:1:1: One of out every six should be a ‘hard sell’

We found some great examples of all these types of posts on
Christmas tree farms and retailers pages.

Entertaining or Educational

The majority of social media posts on your business’ page
should be either entertaining or educational. While
consumers are scrolling social media, they are looking for
entertainment and a break from the real world. It is a great
place for Christmas tree retailers to show off their good sense
of humor with a cartoon (Post 1) or a joke about tall trees
(Post 2). Appearing to poke out the roof is better than Clark
Griswold’s Christmas tree! This helps consumers want to
follow your page and gains interest in future content.

il Wahmhoff Farms Nursery - Follow
November 25 at 4:07 PM - @

Just for fun!

W
Last year we bought
a 20 ft Christmas tree
and cut it in half so it looks like it
went through the roof:

Post 1. Entertaining cartoon

Post 2. A comical post shared by Swan’s Christmas
Tree Farm.
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Another perfect emotion to elicit? Sentimentality! There is
nothing better than young children (Post 3) and cute dogs
to bring all the warm emotions (Post 4). Personal antidote
from Dr. Melinda Knuth: “Adorable animals on your posts
do increase views. Try it!”

Marketing should reach audiences by demonstrating shared
interests or ideals. For example, you can showcase a Trees
for Troops Event (Post 5) which will resonate with
consumers also looking to spread joy during the holiday

Getting ahead of the Christmas rush &

Post 3. A busy toddler getting his first real tree. Post shared by Loveberry
Tree Farm.

Dull's Tree Farm - Follow

%7 Dog Day 2023 is this weekend
The dogs will be at the farm on Saturday, December 2 from 2:00 a.m. to 4:00 p.m. and
Sunday, December 3 from 1:00 p.m. to 4:00 p.m. to pull your Christmas tree.

A This is an event at the farm you won't want to miss!! 23

The... See more

2023 Dog Days
December 2
&

SR December 3

31 comments 61 shares

Post 4. Dog-friendly days showcase pups working hard pulling trees and
entertaining customers. Post shared by Dull’s Tree Farm.

' Wahmhoff Farms Nursery - Follow

e~ Movember 27 at 8:27 PM - 5]

Trees for Troops Loading Event today. Even the smallest volunteer went at it
wholeheartedly! #mygrandson Kyler and his Papi (my other half). @ (And Senator Aric
Nesbitt, too!l) *Photo courtesy of Paul Garrod, Paw Paw Courier Leader.

EX.COM
GoFedEx

.

Post 5. Posts like those showing Trees for Troops builds loyalty among
customers. Post shared by Wahmhoff Farms.
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season. Do you have a sports-loving demographic? Dutchman
Tree Farms shared a post about a 35-foot concolor fir that is
on display at Ford Field in support of the Detroit Lions (Post
6). You'll create loyalty and joy with your consumers.

Posts can also be educational, such as this one talking about
the decade-long process of getting a tree to market (Post 7).
Remember that the Real Christmas Tree Board develops

é Dutchman Tree Farms
e November 25 at 1018 AM - @

One of our employees brother was at the game on Thanksgiving with his family and had
their picture taken by the tree. Thanks for sharing Jerrilyn!
#dutchmantreefarms #detroitlions #wehavefaithinthelions

Post 6. Align yourself with sports fans by showing support with your favorite
team. Post shared by Dutchman Tree Farms.

Dutchman Tree Farms
sy February 11, 2019 - @

It is a 10-12 year process from seed to get a Christmas tree to market. This is a little
glimpse in to the final process. The harvest begins every summer by tagging and grading
trees in fields selected. Cutting and Bailing follows. Trees are then either Palletized or
loaded Loose on trucks to send to customer locations all through the United States and
Canada. It is a busy few weeks but all worth it at the end. Seeing our trees on retail lots
throughout the country and ... See more

Post 7. Educate your consumers about the process of growing Christmas
trees. Post by Dutchman Tree Farms.

research-based promotional content for you to use on your
farms page. The RCTB posted an excellent example of this on
November 17, showcasing the statistic that 84% of people
who switched to a real tree wished they had done sooner (Post
8). All these examples are still educating the consumer
though, so no price tags listed yet!

Soft Sell

One out of every six posts in social media marketing should
be ‘soft sell’ posts. These posts are social media posts that are
not directly selling a product to customers, but feature tree
attributes such as beauty or fragrance.

This retailer showcased their gorgeous holiday arrangements
and porch (Post 9). Notice the retailer also lists their opening

Real Christmas Tree Board
Navember 17 at 4:11 PM - &

Regret the fruitcake, not the tree. 4 Celebrate with the REAL thing this Christmas.
#JoyToTheReal #ChristmasTree #ChristmasSeason

of people who switched to a real
Christmas tree last year say they
wish they'd done so sooner.

REALCHRISTMASTREEBOARD.COM

The Real Christmas Tree Board Get a Real Christmas Tree!
There's nothing guite like a real Christmas tree. The incredible smell a_

i

Learn more

Post 8. Post from the Real Christmas Tree Board showing research-based
statistics for you to share with your customer.
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time which is a great way to catch attention and remind

consumers where and when to buy. Encourage people to come

in or view your website! This type of post is particularly
common with Christmas tree retailers as their hours vary by
business, day of the week, and weekends during the season.

Hard sell

One out of every six posts on your social media account
should be the true ‘hard sell.” This is what we would consider
a true, traditional selling post. These posts feature sales (buy
one get one free, 10% off), Fear of Missing Out (FOMO) or
urgency (Come and get them quick! We have low stock!),
loyalty programs or a special. These posts will be the most
straight forward in communicating products that customers
can come in and buy or buy directly from your social media
by linking your website.

Here is a great example of a social media post that falls in the
category, ‘hard sell” as it shows 20% off Advent calendars just
prior to the beginning of December (Post 10).

@ Northern Lights Christmas Tree Farm - Follow
6d-Q

It's advent calendar time! Come grab yours for 20% off, just in time to pack it with goodies
before December 1st!

Hey Grand Rapids friends - great Christian family business to support

Boschs Choose & Cut Tree Farm - Follow
¥ November 19, 2021 - @

IT'S HERE! Opening day is tomorrow at 9 am. Can't wait to see you all

Post 9. Promote the beauty, fragrance, and joy of your products while
reminding potential customers of where and when to buy them! Post by
Boschs Choose and Cut Tree Farm.

Post 10. Advertise sales and create urgency with ‘hard sell’ posts. Post by
Northern Lights Christmas Tree Farm.

Quality Stock * Competitive Prices * Dependable Service

INCORPORATED

Growers of Top Quality Nursery Stock
and Christmas Trees for over 50 years

* Seedlings and Transplants * Fir * Pine * Spruce * more!
* Nursery Stock is Fresh-dug for Spring Orders * Never Overwintered
* Michigan-grown Christmas Trees Planted On 5%2-6' = 6' Spacing

Full Sides # Satisfied Customers

Please visit us at www.needlefastevergreens.com

4075 W. Hansen Road, Ludington, Michigan (MI) 49431
Toll Free: (877) 255-0535 or (231) 843-8524 » Fax: (231) 843-1887
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No matter the content on your social media pages, the goal is
creating engagement with your audience and building a
positive experience for consumers. You want consumers to be
excited to do business with you. Ultimately, the goal with any
social media marketing program is for users to generate
content for you.

How? Consumer generated content!

Customers are so excited about your products, memes,
business that they reshare posts or make their own posts
about their experience with your business. Having a ‘selfie’
station is a great start to getting people to post that they are
at your business and about their experience. The holy grail for
any social media marketing it being able re-share these posts
providing testimonials about your business (Post 11). This
post is the ultimate compliment which says that visiting your
farm is sweeter than a Hallmark movie, surpassing their
dreamiest expectations. This is free marketing and promotion
for your business by your customers! This is what you should
strive for — then repost for engagement with your followers so
they can see the satisfaction and positive feedback. 4

i Nick Vander Schuur is with Kiersten Christner at Boschs Choose & Cut Tree |
' Farm.

Movember 26 at 5:57 PM - Allendale - &

First time getting a real tree, thank you for the best experience ever @@ Kiersten
Christner

‘We really are good decorators
Y

Post 11. The ultimate goal of your social media page is to create a following
so that customers will do your marketing for you! Post by Boschs Choose &
Cut Tree Farm.
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Fraser Fir - Plug-2
Canaan Fir - Plug-3

SNOW CREEK

Thee Faoun

Also Fraser Fir and Balsam Fir Boughs
Root Gel Applied to Roots On Site

Terry & Ellen Moldenhauer
N8561 W. Snow Creek Road °

(718) 797-1829 * moldenhauerterry@gmail.com

Established 1990

Eastern Balsam - Plug-2
Eastern White Pine - Plug 1-2

Black River Falls, WI 54615






